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Author Information Form – Trade

The information on this form will be used by the Marketing Department as a source of suggestions in planning the promotion and advertising for your book. Copy for book covers, catalog, space advertising, publicity releases, and brochures will begin with the information you provide. Please answer all questions thoroughly. 

Please submit your completed AIF as an email attachment to your acquiring editor with the subject line: AIF/[your book’s title]. Do not hesitate to contact us if you have any questions or comments. Thank you.


	Laurie Avery					Samara Rafert
	Marketing Manager				Publicist and Exhibits Manager
	laurie@osupress.org				samara@osupress.org
[bookmark: _GoBack]				
				

Click here to enter a date.

1. Name (in full): 

2. Name as you would like it to appear on your book (complete this only if different than above):

3. For books with multiple authors: Please note the names as you would like them to appear on your book and in the order you want them to be listed.



4. Contact Information (place asterisk by address preferred for contact):

	Office Address





	Office phone and fax numbers






	Home Address





	Home phone, cell phone, and fax numbers






	Email Address


ORCID number


	Place and date of birth 
(birth date of all authors is required)

If you do not have an ORCID number you can do so at orcid.org




	Social media URLs or handles (Twitter, Facebook, Academia.edu, MLA Commons, etc.) 




	Personal/professional website addresses


List previous hometowns (no addresses needed)





5. Present academic connection, position, or occupation (please advise us of all changes on a continuing basis)




6. Previous positions (with dates)




7. Education (please include dates of degrees) and honors




8. Special research, experience, or travel for this book




9. Special fields of interest (for use on book cover, etc.)




10. Titles of your previous and forthcoming book publications, including publishers and dates of publication. Please include a list of the journals, newspapers, or magazines to which you have contributed (or attach a list or your resume if lengthy). Indicate with * which two or three are most important.





11. (Skip question 11 if there is more than one author.) If you would like an author photo for your book cover and marketing material, please send a high resolution file along with photographer credit to marketing@osupress.org. If you do not have a photo, it is not necessary to have one taken. 



12. Provide a 200-word description of your book. This will be our primary source for preparing catalog, advertising, and book cover copy. While you may wish to write for your scholarly peers, we encourage you to think also of the general reader. Please keep in mind that the copy is intended to be a quick, concise description of the book’s content and is directed at retailers and book reviewers. 







13. We would also like a two-sentence (less than 20 words) thumbnail description of your book. Please make it quick and concise—a hook to get the reader or reviewer interested in your new book.



14. Please list here particular points to be emphasized in the promotion of your book. What is the unique selling proposition that will set it apart from other books on the same subject? (This is very important for sales and promotional purposes.)







15. Please list key words that would aid search engines in finding and categorizing your book. 






16. Describe the audience(s) you are addressing. Who/what are the primary and secondary markets for your book? (Please be as detailed as you can. Specifying smaller groups and niche markets significantly improves the marketing for your book over generalized and large-scale audience suggestions.)







17. List other books on the same subject (with dates of publication and publisher, if possible). Please compare and contrast with your book.







18. Please provide names and addresses for listservs, online discussion groups, blogs, or web communities to which you belong or contribute. (Note with an asterisk the ones to which you will announce the publication of your book.)







19. [bookmark: Editing]Please list in order of importance meetings/conferences where it might be appropriate to exhibit the book. Please mark with an asterisk which conventions you normally attend or any meetings at which you will be speaking. (Note that it may not be possible for OSUP to attend and display your book at every conference you list. However, conferences and meetings are excellent opportunities for you to talk about your book and distribute flyers should you be there in person.) Please DO NOT schedule readings/signings until TWO WEEKS AFTER the pub date to be sure that the book will arrive at the bookstore/venue in time.







20. Please list in order of importance prizes and awards for which you might be eligible, including sponsoring organizations if known. (Please note that we cannot guarantee award submissions.) 







21. Please suggest in order of importance reviewing media (general and scholarly), especially those that you read regularly and that you know include book reviews or features. If you have specific names of media contacts, include them here as well. (Please note that we have a finite number of review copies, and we are unable to guarantee that all suggested media will receive a review copy.)







22. Please suggest names of people (if different from the above) whom we might suggest as possible reviewers for your book to major media book editors.





23. Please list hometown or other newspapers, your alumni magazine, or other venues that might publicize the publication of your book, and reporters, editors, columnists, radio/TV commentators, or other media contacts to whom you are known or who might wish to be informed about your book.









24. Please list in order of importance the advertising media you feel might be effective for advertisement of your book—including magazines, journals, and online publications that accept advertising and in which notice of your book might be especially effective. (Please note that we cannot guarantee any advertising placement.)






25. Identify chapters or sections of your book that might lend themselves to being excerpted for publication before your book appears, as well as names of magazines that would likely be interested in such excerpts.





26. Please list names, addresses, and phone numbers of local booksellers who might be interested in carrying your book.





27. Please list foreign publishers who have bought rights to your previous works or who might be interested in buying rights to this book.





28. Please list names and email addresses of individuals (colleagues, family members, etc.) you would like us to notify, via an e-mail announcement, of your book’s publication.










29. Prepublication quotes (blurbs): Quotes are extremely helpful in influencing people who make buying and review media decisions. An early start in soliciting such prepublication quotes is crucial. Please list the names (with full contact information, including email addresses) of up to five prominent individuals to whom you might contact then we can send a copy of your book before publication to solicit endorsements useful in promotion. Quotes should be kept to 50 words or less which includes the blurbist’s bio information.
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